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Research



Study Cases of Existing Bookshops  -Study Cases of Existing Bookshops  -

• 1/4 of the bookstore is dedicated to books

• High experience

• Good level of communication also conveys an Identity

• Many chairs, sofas and 25m table

• Lack of digital signage, presence of online store (no application)

• Self-Service 

• Devalues books

1000m2 /Study room and space /Cafeteria /Interior design counsel counter

/Furniture display with prices /Good book display

1000m2 (500m2 Milan) /70 chairs /Stationary /Cafeteria /Good book display

• ½ of book store is dedicated to books (1/4 of the bookstore is dedicated to books - Milan)

• High experience (no experience in RED milan)

• Very good level of communication however it does convey an Identity

• A few chairs and table in book area 

• Lack of digital signage, presence of online store (no application)

• Only service is the book sellers service and self-service



Study Cases of Existing Bookshops  -Study Cases of Existing Bookshops  -

• Particular attention to technical and scientific sectors 

– appeal to professional sector/ exclusion of other sectors

• High sales although there is a lack of experience

• Average level of communication and Identity

• No chairs unless there is an event

• Lack of digital signage, presence of online store (no application)

• Only service is the book sellers service and self-service

2000m2 (5 floors) /40m façade /2km of shelves /100.000 books /20.000 foreign 1500m2 (Romolo) /Buy and sell counter /Stationary and school accessories

/Fast book checking /Good book display

• All of the bookstore is dedicated to books 

• Good experience

• Average level of communication however it does convey an Identity

• No chairs, no events

• Lack of digital signage, presence of online store and application

• Diverse services on different platforms
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Weakness
No strong connection between one 
potential area to another (bar to 
atrium, atrium to entrance).

Potential
Atrium can be used as event space 
and placement of info desk are in 
decision making points.

Weakness
Some of important items (e.g. e-reader), 
placed in ‘cold area’ of retail heat map.

Potential
The second hand book shelves that 
being exposed; location and color 
selection of the cashier.

Weakness
Each of the spaces (eat, read, 
bookshop) are not visually connected.

Potential
Each are are very inviting, from the use 
of atrium, selection of material, use of 
daylight & details on children section.

Red Feltrinelli, Florence IBS, Florence IBS, Padova

Benchmark
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Products and Content AnalysisProducts and Content Analysis

Commercial 

Books
Medium 

electronic 
devices

Children 

& 
gadgets

Music 

& 
movies

Small 

electronic 
devices

Profession

al Books

Food

2000 M2

4000 M2

500 M2



Analysis Synthesis  Analysis Synthesis  

CURIOUSESERIOUSE

• Multicenters devalue the book unintentionally

• Hoepli is risky because it excludes several client categories 

• IBS tries to include all categories but lacks experience

• Open devalues the book intentionally “more than books”

Disconnected 

categories
Buyers & browsers

• Adding any experience is very risky because 

most of the cases tend to devalue the books 

and exclude a portion of the clients, usually 

the SERIOUSE (buyers)

OPEN IBS

Firenz

e

HOEP

LI
Feltrinelli

Duomo
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In 2013, over 24 million people aged 6 and over 
report they had read at least 

one book 
during the 12 

months 
prior to the interview, for reasons not related to work 

or school. Compared to 2012, the share of book 
readers decreases from 46% to 43%. 

Women read 
more than 

men
in 2012: 49.6% of women read at least one 
book, compared to 36,4% of men. Gender 
difference in reading behaviours becomes 

evident as early as the age of 11. 

The highest percentage of readers is 
found among the 

11-14 age 
group (57.2%). 

Propensity to 
read depends 
on school, but 
also on family 

among young people aged between 6 and 14, those 
with both parents who read are very frequently (75%) 

book readers too, vs 35.4% of those with parents 
who do not read. 

Over 21% of the books printed in Italy, i.e. 
nearly 

12,000 titles, 
were also 

proposed as 
e-books

Italian Reading Culture
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Research Synthesis

User � There are potential buyers of mixed media (E-book & carta)
� In general, Italian is one of the world biggest spender in travelling

Stimulating

Effortless 
Experienc

e

Zone 
Connectio

n

Lay Out 

� Effortless book search
� Easy book recommendation
� Practical payment
� Option of book delivery

To have high connection (visibility & distance) from  (customer to collection; parent -
children; costumer to cashier; bookstore features to the whole bookstore experience)

On the building lay out & furniture design to  make use the potential 
of ‘hot/ cold’ retail zone (hot area for the product to be sold, cold for 
things user inherently need e.g. reading area)



RequirementsRequirements Design 
Requirement

User Needs

Visibility

Good Communication

Simple Circulation

Incorporation of glass 

parapets and curtain 
windows

Easy access storage

Digital Forum for high 
experience

Digital signage

Fast Service

Event space

Comfortable space 

High Value Honest and warm materials

Efficiently integrated furniture

Flexible space for 
many functions
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UX         User Experience



Concept – Core ExperienceConcept – Core Experience

SOCIAL HUBSOCIAL HUB
Connecting peopleConnecting people

Positive CommunicationPositive Communication

Community OutreachCommunity Outreach

Virtual PresenceVirtual Presence

Promote Life-long LearningPromote Life-long Learning

Financially SustainableFinancially Sustainable

Gathering SpaceGathering Space

Creative EventsCreative Events

Social EventsSocial Events

Books in any form on any platformBooks in any form on any platform

Technology Fully integratedTechnology Fully integrated

Physical ExperiencePhysical Experience

NOT AmazonNOT Amazon

through booksthrough books

PiazzaPiazza

Digital ForumsDigital Forums

Digital SignageDigital Signage

Dynamic SpaceDynamic Space
DesignDesign



AestheticsAesthetics LightingMaterial

s

Furnitur

e

Shelves Seamless Integration of digital and physicalRelaxing ambiance



Swizer presentation Template /65



Swizer presentation Template /66

Explore
Search

Explore

Enjoy

Spend

Invite

Welcome
Option 1: LED Footstep

Option 2: Static floor trail

LED Footstep
Once a book is selected,
user can choose to follow
the LED footstep which will
lead user to the shelves of
the selected book

Once a book is selected,
user can choose to follow
the floor trail which will lead
them to the selected
collection cluster.

Collection has to be limited
to only few main categories
to avoid over-signing.

Static Floor Trail
As an alternative, floor can
be designed to have trails to
some selected categories
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Welcome
Search

Explore

Enjoy

Spend

Invite

Welcome



Space FunctionSpace Function

Dynamic Area 

– Events

Educational Activities

Dynamic Area 

– Events

Educational Activities

Public Area 

– Stationary, 

Music, 

Movies, 

Commercial

Public Area 

– Stationary, 

Music, 

Movies, 

Commercial

BasementBasement

First FloorFirst Floor

Street Level

Communicator

Street Level

Communicator
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Furniture Guidelines
Design – Middle area shelves
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Lighting - Wayfinding Guidelines

FREESTAN
DING 

SECTION ID

FREESTAND
ING 

DIRECTION
AL

CEILING 
HUNG 

SECTION ID

CEILING HUNG 
DIRECTIONAL

WALL 
GRAPHIC 

DIRECTION
AL



La libreria del futuro 







tecnologie











la libreria del futuro e’ la vostra 

libreria  





le idee sono farfalle 


